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IRIS’ expertise covers the entire range of consumer product categories, including 
· foods and beverages, 
· personal care products
· household products
· heath care products
· paper products
· apparel
· fragrances and ingredients
· packaging materials
· pharmaceuticals
· appliances
· others
IRIS applies its sensory product knowledge acquired through its extensive consulting work with abovce prodyuct catteories to work with consumer products on lexicons, screenings, documentation and training of any product category. 


PRODUCT UNDERSTANDING
It is esenta to udnesrtadn the sensory prioperties pof the priducts a company manufacures.  

Document sensory properties

- 

Document product variability

Invetsigate consumer accpetacnce and insights

Understadn gnearl diferenecs and sensory properties though product screening




COMMUNICATION ABOUT PRODUCTS’ SENSRY PORPERTIES
Develop internal lexicon

Teach product lexicons for effective communication among staff/company or panels





